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SUMMARY
I make high-tech marketing content come alive — to capture more leads, drive more action, and connect more deeply with users and potential customers. From compelling web copy to easy-to-read, insightful case studies and white papers, my writing simplifies how complex solutions deliver core benefits. 
As a senior marketing writer/editor who quickly learns software and hardware technologies, I provide comprehensive skills: writing original content, rewriting dense source materials, editing and re-purposing existing collateral, and efficiently managing development and review processes. 
SKILLS and TECHNOLOGIES
Copywriting, rewriting/ghostwriting, substantive and developmental editing, video scripting, blogging, technical marketing; Google, Microsoft Office, and Adobe Creative Cloud tools, SEO, HTML; SaaS apps; animation/3D/AR/VR, cybersecurity, data protection/disaster recovery, optical, wireless, and wireline networking components and instrumentation
AWARDS
· Ziff-Davis Publications’ Usability Hall of Fame 
· STC competition Award of Achievement 
· Black Book Top 100 Annual Reports
EXPERIENCE 
Koontz and Associates Marketing and Technical Communications (6/16-present)
[bookmark: _GoBack]Contract writer/editor for diverse high-tech companies including Unity3D, Druva, Jabil Circuit, and Apple
· Create effective, accessible, and SEO-optimized marketing content: web copy, blogs, user guides, case studies, white papers, video scripts, byline articles, e-mail promos
· Synthesize creative, alternative ways to clarify complex topics and user interfaces 
· Copyedit and proofread writing from a variety of sources
Viavi Solutions (formerly JDSU, 9/09-5/16)
Senior marketing writer/editor 
· Wrote and substantively edited copy for marketing and sales collateral including product briefs, tradeshow signage, case studies, white papers, e-mail promos, and video scripts
· Managed collateral development from brainstorming collateral needs with internal customers to approving final deliverables 
· Created style guides for both writing and videography
· Designed and implemented a robust project- and task-management tool
Koontz and Associates Marketing and Technical Communications (7/05-8/09)
Onset Technology (10/98-6/05)
Marketing communications manager
· Wrote and designed all marketing collateral, UX/UI, and learning products
· Grew and managed a top brand in BlackBerry enterprise applications
· Coordinated domestic and international trade shows and PR activities
· Developed and maintained content for consumer and B2B web sites
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EDUCATION 
· BA, English and Latin Literature, UC Santa Cruz 
· Certificate in Management of Publications and Documentation, Certificate in Continuous Improvement and Quality Management, programming and writing coursework, UC Santa Cruz
AFFILIATIONS
· Business Marketing Association
· Bay Area Publications Managers’ Forum 
· Usability Professionals Association
· Capitola-Soquel Little League 
· Santa Cruz Mid-County Soccer Association
· Santa Cruz Hospice Caring Project
REVIEWS
“I worked with Steve for six-plus years within a corporate creative services team. The environment was fast-paced, complex, and technology-driven. Steve has a voracious appetite for writing assignments of all types and turned around marketing docs, white papers, advertisements, and video scripts quickly and with great skill and creativity. Steve isn’t satisfied with skimming the surface, but digs deep to extract the true benefits of products and technology, resulting in high-impact, high-value marketing materials.”
Sean Ogarrio, Director of Marketing Communications, Lumentum
“One of the finest marketing writers I’ve worked with, from direct-mail copy to application stories and white papers. He knows how to analyze an audience, find out what motivates it, and then execute. A remarkable talent.”
Stewart Fox, Exec. VP of Sales, Skybox
“The collateral he produces is absolutely first-rate. Steve is one of the few writers that actually ‘get it’ and can succinctly convert the features and benefits of technology solutions into real business value propositions.”
Lyndon Burrell, Marketing Director, Research In Motion
“Steve has a brilliantly fresh mind and he’s adept at all aspects of marketing and sales, from creating web sites to implementing SalesForce.com. All of his communications are models for clarity and effectiveness.”
Bill Turner, CTO, Lintelle Engineering
